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"What are the
barriers?




History, both real
and assumed.
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On Saturday, June 8th, Nashville’s most fashionable flocked to the mansion at
Che od for the annual Swan Ball, benefitting Cheekwood.

Guests mixed and mingled under an ornate tent, decorated in the theme of “Coming home
a Country Era Estate,” and noshed on filet mignon and chocolate truffles
ading to the stage to enjoy the event's special guest entertainers: country

Lady Antebellum.

During a silent auction

Continental GT to an lcon 5 Aircraft.
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ATTITUDE
Despite similar
incomes, only 48% who

- MOTIVATIONS [TL

30/[] TU SUCIEI'IZE with friends or family 7[]/[] Tme
ATTITUDE 64% To Leam new things 38% Cost
o 63% To Experience -quaiy o 37% Access

affects attendance. . !rm'{:r older
51 ﬂ/[] Tﬂ SI][][]UIT the community ATTITUDE 22[]/[] NU Une TO GU Wlth "
First-generation

immigrants are more

Il it arcage |deas to reach the
their own.

Lifestyles of Arts-Goers llues of Arts Participants mISSIng aUdIBnCE
50" Adults . Being devoted and loyal

attend the arts with friends I

65871 Parents JJil/® Listening to other perspectives

of children under 6 go to socialize

Young Adults  Being creative, original
who are full-time students attend
most in the 18-34 age group

m— fetirees

go to experience high-quality art

Trying new things

Adults with no high - Enjoying the excitement, adventure, -—a .
school diploma/ lowest and "Sk-takll'l Address the motivations and barriers
income attend the arts g and change perceptions and behaviors!

to learn (76%).

Source: When Going Gets Tough, National Endowment for the Arts




So what can we do?




Outreach as an Institutional Priority

FREB Field Trips



Making Connections: Craft Outreach becom
Art Outreach - -




Making Connections:
Finding the needs and meeting them




